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United Way of Greater Williamsburg

2004 Allocation Process

Forms are due at United Way by Noon, Monday, January 26, 2004

Please submit one (1) copy of the Co-Marketing Opportunities and Campaign Publicity Requests along with a 25 word description of your agency  with the United Way of Greater Williamsburg Allocations Package


United Way of Greater Williamsburg

2004 Allocation Process

Co-Marketing Opportunities

and

Campaign Publicity Requests

Our Mission:  To improve people’s lives by mobilizing the caring power of our community


The following co-marketing opportunities and campaign publicity requests will help promote your agency in support of the annual fund campaign. We also hope to increase awareness of your agency as a United Way partner, throughout the community on a year-round basis.

CO-MARKETING OPPORTUNITIES

As part of your agency’s Agreement of Affiliation with United Way, there are many opportunities to co-market your agency’s services, increasing visibility and awareness of your agency throughout the year.  In maximizing our co-marketing opportunities, we ask that you do the following:

· Provide your agency’s logo on disk for inclusion in community-wide publicity, campaign materials, company newsletters, and special event materials. (you can also email the logo’s to Myallz@uwgw.org)

· Display the United Way logo on your agency’s letterhead and other agency publications, including, but not limited to; letterhead, newsletters, invitations, flyers, web pages, etc. – can be accompanied with statement of affiliation, i.e., and “A United Way partner agency”.
· Display the United Way logo in your agency.

· Include identification of United Way partner agency status in all press releases, newspaper/television/radio stories or public service announcements, web sites, and other media


Agency Name:

Human Interest Stories

Please provide at least three (3) stories of a person or family who has been helped by your agency.  Client case stories help us communicate about your agency’s services in terms that people can relate to in a personal way.  We hope to increase support and motivation among potential contributors and volunteers.  During 2004, the stories will be used in newsletters and other materials to local businesses to help promote the 2004 campaign. Please note that profiles of recipients may use alternate names to protect privacy and may be included in our campaign literature, display advertisements or press releases.

Name of Case/Recipient (Optional):

How has your agency helped this person/family?

Other interesting details about case subject:  (attach any other information.)

Best opportunities to feature this story: 
 (please check all that are applicable)
____ Agency campaign brochure

_____ Press release/news story

____ Campaign video



_____ Company newsletters

____ United Way newsletter


_____ Newspaper advertisements

____ Speakers’ Bureau

Is confidentiality a concern with this story?

_____ Yes
_____ no

Will subject agree to have photo taken?

_____ Yes
_____ no

If you already have photographs and photo releases, feel free to share them with us – originals can be returned.

(Note:  Where appropriate, please try to include person who is willing to be photographed. Must have Photo Release Form if willing to be photographed.)

Do you have a signed photo release on the subject:
_____ yes
_____ no

Has media covered this case in the past?
_____ Yes
_____ no

If yes, by what media and when?


CAMPAIGN PUBLICITY

Please complete 6 – 8 new examples of the following to enable us to measure the impact of a gift through the annual campaign.  These should be items, which will allow donors to identify with your agency, and motivate them to help with funding.

Example: $1 a week: Provides a stalking documentation kit for a domestic or sexual violence victim                                                                           ----Avalon
$1 a week ($52)

$2 a week ($104)

$3 a week ($156)

$4 a week ($208)

$5 a week ($260)

$6 a week ($312)

$7 a week ($364)

$8 a week ($416)

$9 a week ($468)

$10 a week ($500)

$20 a week ($1,000)

Please submit a 25-word description of your agency for the 2004 campaign brochure and directory of services.  In addition, please include your agency name, mailing address, e-mail and web page. 














